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FINAL GRADE

66/100

Changemakers (promotional portfolio)
GRADEMARK REPORT

GENERAL COMMENTS

Instructor

1. Engagement With Literature Skills (60%)

There is some indication of research and
utilising external sources with the inclusion of the 
Mindmup link and links
included in the Mind Map. This is good – and could be 
further enhanced by including
a more formalised list of sources that have been 
accessed through the project.
It is good practice to include a bibliography for final 
year studies – might as
well get into good habits early on!

2. Knowledge & Understanding Skills (65%)

A good level of exploration has been evidenced
in the mind map exercise. You have included links 
and information as well as
ideas, and have shown evidence of analytical 
thinking when looking at other
design work in similar brands or businesses. This 
is a good example of how a
mind map should be used – good work.

3.Cognitive & Intellectual Skills (68%)

A very good approach to analysing and iterative
design has been evidenced in the submitted work, 
showing early designs and
supporting these with descriptive elements that 
describe the thought processes
behind the decisions that have been made. This shows
a good level of analytical



thinking in the submitted work. 

4.Practical Application Skills (68%)

The logo has definitely benefitted from an
iterative process, moving from a vague design to 
something that incorporates
the characteristics of your brand and purpose. 
Hopefully this will form the
base of an actual brand or studio identity going 
forward – if it does, consider
the iterative process again as it definitely allows 
you to play with ideas to
come up with the best solution.

 

The banner ads are consistent in colour and
theme, which is good as this promotes a strong 
brand identity. The text is
informative, though it may serve to detract from 
the logo’s importance a little
– maybe further experimentation of text use 
and/or spacing could refine the
ideas a little more?

 

The motion graphic sequence contains relevant 
elements
linked to the purpose of your brand (an animation 
studio logo being animated is
almost an expectation). The logo’s key imagery 
being an influence on the layout
of the lettering for ‘Animation’ is a nice touch. I 
would say that a little
more refinement with the crack effect would go a 
long way – add sharp edges to
the lines so they look more like cracks in a surface 
as this will go a long way
to being visually impactful and contextualising the 
effect.

5.Transferrable Skills for Life and Professional 
Practice (64%)



The portfolio contains links to all elements of
the promotional material – the files are accessible 
though it may be easier for
you to include all of the files in the document itself 
as the portfolio may
become inaccessible if you decide to relocate / 
remove the source files.

 

The banner ads are labelled (and file names
used appropriately) and are all accessible via the 
portfolio. This shows
evidence of being able to follow a specification set 
by a client – an essential
skill for professionalism (and for maintaining a 
freelance business). Good
work.
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